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Fixed Testing (2014) | Mobile testing (2014) | Door to door (2015)
HIV- HIV+ HIV- HIVY HIV- HIVY HIV Prevalence: School vs. Non-School-Associated Youth

Total tested 6613 488 11182 388 36256 502
Diagnostics 17.70 36.13 17.70 36.13 17.70 36.13 20.0%
Staff 85.57 117.84 77.50 111.63 58.54 95.25
Sensitization 1.13 1.13 0.69 0.69 0.22 0.22 15.0%
Infrastructure 3.55 3.55 m % HIV+ F non-Sch
Transport i - 16.99 16.99 i i 10.0% % HIV+ E Sch
Communication 1.60 1.60 1.32 1.32 3.24 3.24
Equipment 1.18 0.10 1.07 1.07 0.17 0.17 >-0% I I I I
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odel R110.73 |R160.35 | R115.27 | R167.84| R79.87 | R 135.01 0.0% | | | | | | | | i
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# Tests # HIV+ HIV Prevalence
. . . - among tested clients
Mobile Testing - Commercial Sites iF 2121 368 17.4%
| HF-ANC 551 103 18.7%
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.Fixed Sites for HIV testing cover most sex-age
strata— but not enough <20 years of either sex

+Mobile HIV testing covers most sex-age strata
but client demographics are site-dependent:

.Commercial sites cover most adult sex-age
strata—but not enough <20 years

Door-to-Door (=CHAP) Testing +High school sites reach youth very well
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.Door-to-Door testing covers most adult sex-age
strata except men 15-29 years; repeated offers of
0.0% 5.0% 10.0% 15.0% 200% 0 CTHCT Clients HIV testing leave fewer and fewer undiagncsed
Age_55y_to_59 HIV+ clients (‘saturation of testing’).
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NN .Health Facility testing does not reach enough
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+HIV+ men are more likely to be immuno-
k compromised when linked to HIV treatment
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M 2015 CHAP M 15-59 men, or youth of either sex well enough
among their clients
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